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Definition Of                                                                              New Media Technology 

 

New  Media Technology refers largely to technologies enabled by the Digital Revolution. These 
technologies have replaced or enhanced much traditional Media. So, MP3 digital files in place 
of CD’s or...dare I say, Vinyl, and Online Content as a supplement to Printed paper content. 
 
New Media Technologies includes: 
 
Digital Television Internet  Digital Files (Audio and Visual) Mobiles 
Digital Channels Social Media  Cloud Storage    Tablets 
Set-Top Boxes  Blogs   USB’s     Apps 
On-Demand  Wiki’s   Touch Screen    Bluetooth  
Red Button  Search Engines Wi-Fi     Camera  
Smart TV  Satellite Mapping Broadband>>>>>>>   Consoles 
3D TV   Photo Manipulation       MP3’s 
HD   CGI        E-Reader 
   Email  
   RSS Feeds 
 
 
Not an exhaustive list but a general picture of the kinds of applications and technologies that 
come under the New Media Technology banner. Whilst this list may change due to technology, 
what typifies New Media is that: 
 

 all ... should have the characteristics of the Five C's. The Five C's are 
 communication, collaboration, community, creativity, and convergence. 

 (Friedman) 
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Uses of                                                                                     New Media Technology 

 

Using Katz and Blumler’s U&G we can see that New Media Technology is used for 
a variety of reasons: 
 

1) Information:  
 

The Internet is by far the most popular source of information and the preferred 
choice for news ahead of television, newspapers and radio, according to a poll in 

the United States.(Reuters ) 
 

In recent years, Twitter has become increasingly cited as a source of information, 
sometimes ahead of the traditional news sources. Equally, Facebook and Twitter 
were considered instrumental in the Arab Spring uprisings as sources of 
information for those whose access is restricted and limited.  
In terms of other technologies, digital television has enabled a multitude of 
specialist channels to serve the needs of niche audiences and their quest for 
information. 
 

2) Personal identity: 
 

All new media technology offers some form of personal preference, to claim the 
media as our own – themes, backgrounds, ringtones, favourites, alerts etc. It is 
vital that we engage with and ‘master’ the technology, so that ‘it’ becomes ‘us’. 
 
In more specific terms, a significant function of Social Media is the creation and 
shaping of identity:  
  
Posting anything onto your social networking profile is like going out looking your best: you are 

looking for some kind of response from those around you. This desire for recognition I think can 
best be explained by... egocentrism; love-of-self; pride or vanity. ....as our species moved into 

more social environments we began to compare ourselves to those around us (this arose from 
sexual competition).  

 

This identity is seen as only a ‘half-truth’. It captures moments and specifically 
only those moments we wish to publically share – the best moments, or the 
moments that we feel best represent who we would like to be.    
 

Narcissism refers to a personality trait reflecting a 
grandiose and inflated self-concept  

(Buffardi and Campbell)  
 

http://www.reuters.com/article/2009/06/17/us-media-internet-life-idUSTRE55G4XA20090617
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Narcissists do not focus on interpersonal intimacy warmth or other positive long-term 
relational outcomes, but they are very skilled at both initiating 

Relationships and using relationships to look popular successful and high in status 
in the short term. Narcissists participate in this dynamic ‘self construction’ 

 (Morf & Rhodewalt, 2001) 

 
 
What has been observed through researching social media is that the 
construction of the text interface, encourages this sense of narcissistic, self-
reflective behaviour – photos, status updates, affiliation to brands, groups and 
cultural items, all serving to ‘create’ identity’.  
 
This hyperreal identity can also be seen in New Media through game playing and 
simulations. First Person Shooter games require the player to be the person they 
are controlling. This coupled with the physical simulation of game playing has 
been key to the Moral Panic which has surrounded game playing, but as with 
most Effects studies, has not provided conclusive evidence of long-term damage 
to a user’s identity and perception of reality. 
 
The Internet is also a wealth of opportunities for reaffirming our personal 
identity. Reminding ourselves of  what we believe in and finding stories to match. 
As we subscribe to sites we wish to have feeds from and filter news stories of 
interest, we are now able to remain largely oblivious to the world we are not 
interested in, or the world which does not fit with or aid the definition of our 
‘selves.’  
 
The counter argument to ‘identity crisis’ on the age of New Media Technology is 
that diversity and meta narratives exist as never before. Social media and the 
Internet are a means for some people of ‘posturing’ identity or concealing and 
inventing identity, but this use will undoubtedly evolve over time. 
 
 

3) Social interaction: 
 
Social Media is applauded for encouraging interaction on the one hand and 
criticised for preventing ‘true’ interaction on the other. These are the two main 
perspectives of sites like Facebook and Twitter. Sherry Turkle is author of ‘Alone, 
Together: Why we expect more from technology and less from each other’.  She 
argues that online technology allows people to enjoy: 
 

companionship without the demands of intimacy  
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and that this is contributing to a disintegration of social contact. However, this 
contrasts with Clay Shirky’s view that the internet fosters and naturally lends 

itself to interaction and ‘group’ or community formation. (see Creativity and 

Interaction) . 

 

Socially, NMT encourages audiences to share with those around them. Much of 
the physical structure of the Internet is designed for that purpose (social 
networking’s Share and Like functions to stimulate discussion with others).  
 
 

4) Entertainment:  
 
There  are numerous ways New Media Technology has enhanced entertainment, 
diversion and escapism.  For example: 
 
Games Industry – absorption in the ‘world’ of the game 
Digital television – on demand, ensure wide range of entertainment, when 
audiences want it 
Social Media -  amusing multi-media content and games 
Apps – to go further into the ‘world’ of the source text and play interactive 
games. 
 
A recent article on the Brian Solis website quotes a ‘Hollywood Reporter’ Poll in 
which: 
 

‘88% of respondents view social networking sites like twitter and facebook as a 
new form of entertainment’ 

How social media changed the entertainment experience 
 

The article continues to detail how connection with online media in general has 
become a major diversion for the mass. 
 
 

Consumption of                                                                             New Media Technology 

 
New Media Technology has enabled a significant shift in the way Audiences 
consume media products: 
 

http://www.briansolis.com/2012/05/music-film-tv-how-social-media-changed-the-entertainment-experience/
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 Access and Availability – Some texts  freely and widely available. Some 
texts/technologies at considerable cost, limiting access. Some availability 
time restricted to maintain desirability. 

 Convergence – the coming together of technologies has created new, 
powerful digital industries for example the current monopoly Facebook has 
on different platforms (Mobile, Internet, attached to television Advertising 
and soon smart TV’s?) Audiences are  

 Interactive – Audiences expectations now are to engage in a more active 
way in their consumption 
 

 

I nformation from                                   New Media Technology 

 
Media researchers believe that New Media Technology is changing the way we  
process information. Known as Attention Overload or Continuous Partial 
Attention, it is thought we are becoming used to smaller pieces of information, 
easily digestible which do not attempt to hold our attention for too long. 
This theory certainly seems to hold true if Media texts are considered across the 
platforms. The Independent’s i newspaper contains chunks of information 
originally for a largely ‘commuter’ audience. However, it is the only national 
newspaper in the UK to report year on year increases in growth. The increase in 
60 second news bulletins is another example of shortened, reduced information 
content.  
This chunking and reduction of information has the implication of a misinformed 
and uninformed mass -  providing the masses information but without the vital 
context. Some would argue that in terms of news, we have never been so 
uninformed. The complexity of events, especially political and social issues, 
requires contextual understanding. Reportage which is a simplification of the 
issue:  focusing on headlines, creating simple binary opposites etc. has been 
accused of ‘dumbing down’ news. In addition, this type of reporting and 
presentation of data has an emphasis on spectacle and drama – the highest 
points of a story. These moments have always been news but the shift is has 
come with the medium. The front page of a site (yahoo, MSN etc.) contains, 
almost exclusively, headlines which unlike in a newspaper we may skim over to 
collect the main points. A web page forces us to make a conscious choice to do 
that. If we move on, we take only headline information as ‘the story’ – the 
Medium is the Message , shaping and defining the content (McLuhan). 
 
Despite this Continuous partial attention and wealth of info there is now a 
plurality of views. NMT, especially online media supports Liberal Pluralism in that, 
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for many, it provides a platform to access information on anything. It could be 
argued that the rise of Citizen Journalism, alongside review sites has started to 
lessen the status of the Expert Opinion or Primary Definers, as in a typical Marxist 
reading of the media. 
   

 

Creativity and Interaction with                          New Media Technology 
 
David Gauntlett, author of ‘Making is Connecting’, believes that NMT has given 
society the ability to connect and interact with each other in traditional ways 
simply using new technology. Humans survive through connections and the 
Internet has provided an opportunity to express our creativity and connect with 
others, drawing on their creativity too. Clay Shirky, author of ‘Here Comes 
Everybody’ states that the Internet is instinctively designed to engage and form 
groups and that we are in an age of unprecedented creative output.  
User Generated Content proliferates on the internet.  Nearly 150 000 new blogs 
are created every day and over 24hours of  video are uploaded to Youtube every 
minute. In addition, advances and availability of software packages have enabled 
people to manipulate their own photos, publish their own books, distribute their 
own music and create and exhibit their own films. This mass-amateurisation (Clay 
Shirky) has removed the power of many of the traditional creative gate-keepers 
in society. We are no longer subjected to the selection outcomes of others as we 
once were.  
 
In other technologies, the audience experience of media has made interaction 
the norm. From participating in phone polls, accessing additional online content 
to downloading apps on our mobiles, interaction has become part of audience 
expectations. Convergence of technologies has largely made this possible as has 
Synergy between institutions to maximise exposure and economic gain. 
 
The downside of this was outlined by Soren Peterson in his paper ‘Loser 
Generated Content: From Participation to Exploitation’. He argues that this 
creativity is being used commercially by the Institutions, who are the ones 
benefiting financially from it. Blink 182 used fan-made videos as the basis of their 
commercial video,  talk talk used audience clips for their X Factor sponsorship and 
Viral advertising partially depends upon internet users sharing and posting the 
content .  
NMT has given audiences an opportunity to engage, create and share like never 
before. 
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Power: Audience and Institution                                                 New Media Technology 

 

Audience power: 
 

 Interactivity  

 Ability to shape and produce content 

 Selection and choice of texts, content and time frame 

 Ability to voice opinions and leave feedback 

 Ability to personalise technologies 
 
Institutional Power: 
 

 Control over the level of interactivity 

 Control over the parameters for content production 

 Applying limitations on selection and choice of texts as well as time frame 

 Ability to remove opinions without notice 

 Control over exposure to advertising  
 
Marxist view: The Institutions are still in the position of power. Online technology, 
especially that which engages a mass audience is still shaped and produced by an 
elite group. Media is still a platform to disseminate Dominant ideologies to 
maintain the Status Quo.  
 
Hegemonic view: The level on audience participation online and in NMT has 
allowed for negotiation of power between the Elite and the Mass. The internet, 
with citizen journalism, blogs and feedback forums is a perfect example of this 
negotiation. 
 
Liberal Pluralist view: NMT represent the multitude of voices. The internet is the 
result of demands and desires of the mass. Institutions are responding to those 
demands by providing more opportunities for us to engage with NMT (eg. Mobile 
applications, email alerts etc.) 
 
Audience as Product: Audiences are delivered to the advertisers through NMT. 
Engagement with texts is designed to expose audiences to tailored marketing 
based on their preferences and choices.  
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Control over                                                                     New Media Technology 

 
A debate that has come to light due to several instances is the issue of Control in 
many forms within NMT: 
 

 Control of content and access to information both in this country and 
globally – highlighted by the Super Injunctions issued after a range of 
public figures tried to keep their scandals out of the press. Julian Assange 
created the Wikileaks scandal by making private and sensitive government 
documents available on the internet. Globally, some governments restrict 
access to social networking sites and search engines like Google as a means 
of maintaining authority over the population. 
 

 Most recently control was exerted by external powers as the News of the 
World was forced to close due to the Phone hacking scandal. This involved 
the accessing of others’ information sent to and from mobile technology 
in the name of ‘news reporting’.   
 

 Control over individual information – there has been concern over social 
media’s access to personal information which is sold on to third party 
advertisers and companies: 
 

Privacy involves the individual’s right to control the distribution of personal information. Having 
the power to control the sharing of information and how it will be used is an individual’s right 

to privacy 
 (New Media and Privacy Issues) 

 

Facebook has come under particular criticism  because of its status as a 
world leader, setting the agenda and because of the links it has to a 
multitude of other sites and platforms. 

 

Has anyone thought to question what exactly Facebook is selling? The answer is both obvious 
and sinister: You. Facebook tells its users: ‘It’s free and always will be.’ Now consider this bit of 

wisdom: ‘If you’re not paying, you’re not the customer; you’re the product.’  
(facebook: ruthlessly selling our soul) 

 
 

 Advertisers are the ones who are paying. Facebook is selling us to advertisers. 
(Wired) 

 

 Control of behaviour of individuals – perhaps this is one of the most 
difficult areas. Control of the behaviour of others seems to attack the very 

http://baruchnewmedia.com/wiki/New_Media_and_Privacy_Issues
http://www.dailymail.co.uk/news/article-2095690/Facebook-IPO-Log-Facebook-ruthlessly-selling-soul.html
http://www.wired.co.uk/news/archive/2011-09/21/doug-rushkoff-hello-etsy
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core of the Internet  - a democratic platform for the freedom of expression 
and exchange of ideas. This is why there is strong reluctance to pursue calls 
to control the internet. Individuals may be prosecuted in the incidences of 
victimisation and bullying but the system itself is unlikely to change. One of 
the issues is that in a democratic society you must register your real  
identity and details in order to claim your ‘right to be heard’ – even if this 
results in damaging and corrupting  a voting slip. However, democracy is 
not the same as a culture where anonymity allows people to post abusive 
and offensive messages without redress or in the majority of cases, 
consequence.   
 
From a cross-cultural perspective, it is important to consider that removing 
this anonymity to be heard could result in extreme consequences in other 
cultures if an individual expressed views that were seen to be anti-
government and anti-establishment. 
 

 
 
 
 
 

 

 

 

 

 

 

 

 

 


